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Seiichi Higuchi joined Osaka Gas Co., Ltd. in 1994. After that, he had successive jobs
from the work-site operation department to the planning department for residential
customers. In the midst of intensifying competition, after the liberalization of the
residential energy market in 2016, we recognized the importance of communication from
the customer's perspective more than ever, and launched the Development and
Promotion Department in 2019.

We manage CRM operations across all channels, also, working on expanding and
upgrading the functions of individual direct channels such as contact centers, HP, the
membership website, and IoT for gas appliances. We continue to practice for providing

frictionless experiences to our customers with digital technologies.
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